Dh. MIGHA

“I think people get caught
up in numbers foo much.
They pay some online bot
to get them tons of
followers so they look
“more legit (...) | use
social media to educate
people (...) and that in
my opinion is the key fo
growth.”

BEAUTY

Dr. Michael Hakimi is one of the top Hollywood,
CA-based Board Certified plastic surgeons that all
the big stars go to and he has been on the fore-
front of new techmologies and services during the
pandemic

Dr. Hakimi, tell us a little bit about your area of
practice” How long have you been in practice
and what made you want to go into that area
of medicine?

My Plasfic Surgery office is in Bevery Hills. | fin-
ished training im 2016 and since then my praciice
has been exclusively aesthetic surgery of face and
body. it was during my surgical rotation in medical
school when | decided to pursue plasfic surgeny. |
found it fascimafing to be able fo restore form and
function in indhviduals. One day you do a facelif,
the next day liposuction, ancther day doing a
mommy makeover. The knowledge of anatomy
required from head o foe, attention to details,
filness in surgical detail all fed very well into my
0CD.

What do you enjoy the most about being a
plastic surgeon?

It is very personal and infimate. People come o
your office and talk about their nsecuriies. Then
they trust you with their face or body. It is truly a
humbling privilege and joy to do what we do every
day. The improvements we make go way beyond
postoperative chamges you see in pholos. After
the surgery these patients are more social, their
energy is very different, the way they walk, their
imteraction with friends, places they go and photos

they take and post on social media. | would say
the way | make them feel is even more fulfiling
than the aesthefic improvement | make in their
Bppearance.

How are your offices different from other clin-
ics? What are its differential points?

Im my sungical practice, | do the majority of pro-
cedures under local anesthesia or what they call
“awake surgery” Mot going under general an-
esthesia makes for a faster recovery, and no an-
esthesia complications. People that come to me
are maostly type A personalifies, people that like
to hawve control over their environment and don't
want to undergo general anesthesia. These are
people that would have gone to freeze their fat
only to avoid anesthesia knowing that the result
is never as impressive as liposuction. They come
in one day, have their liposucfion done and they
will be back fo work in a few days and to the gym
without any resfrictions in two weeks.

The "Med Spa” portion of my praclice is proba-
biy the most unconventional. It is an on demand
botox and fillers service where you go online and
book a murse fo come fo your house, work or hotel
to give you your boldox, fillers or IV therapy. Why
take a few hours off your day to go fo an office
for your Botox? Why not get it tonight when you
are home after work? You had a fun weekend and
need that IV therapy to get you ready for Monday?
Mow they are all available fo you online {(www.
WIVOHEALTH.com) and you can get them 247
at your house, hotel or at work. All patients are
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BEAUTY

“ My ultimate dream is to make WIVOHEALTH.COM
a national household name, to make

avallable to whoever, whenever & wherever.” WWW.HAKIMIMD.COM

interviewed by me via a HIPAA compliant video
conferencing system and the treatments are ren-
dered by nurses that | personally pick from the
bestin the industry.

What are the most popular treatments for
both women and men at the moment? Has the
COVID pandemic changed the demand from
your patient base?

Liposuction. The gyms were closed for over a
year, people were sifing at home, not working
out, stress eafing, and not even had fo leave to
go to work. Mow that things are looking better and
people are getfing some level of normaley back
they want fo look their best. They want fo traw-
el, see ther friends and family. take photos and
share them on social media. And no diet warks
fast enough. Of course, liposuciion is not a weight
loss method. i is meant for people that already
are on a good diet and exercise regimen and it
is meant o help remove fat from unwanted ar-
eas. But lefs face it. in this day and age we want
immediate gratification, most dramatic results in
the shortest fime with the least amount of work. In
my praciice | perform the majorty of liposuctions
under local anesthesia. So it is a very casual pro-
cedure for my patients: Mo need for general an-
esthesia, much less risk fo their health and much
easier recovery. These pafients get off the operat-
ing room table and walk to their ide fo take them
home. Feeling achy for a couple of days and are
back at the gym by no later than 2 weeks after
the surgery.

COVID has cerainly boosted some surgeries:
Facelift for the more mature patients and liposuc-
tion of the neck to remowve double chin and buccal
fat removal in the younger patients. Psycholog-

ically, when you talk fo someone at a conversa-
fional distance your eyes are less likely to nofice
“flaws" or criticize someone’s, or your own for that
matter, face because you are also interacfing with
that person and are distracted by his / her pres-
ence. That is why we nofice “imperfections” much
easier in photos and videos. Now on fop of this,
you add odd camera angles and bad lighfing we
have when on Zoom or other online meetings,
you can see why people are increasingly asking
for facial rejuvenation procedures such as facelift,
necklift, neck lipo or skin fightening with radiofre-
guency technology.

Also, most patients after facial rejuvenafion sur-
genes (facelift, neck lipo, etc) are fully indepen-
dent and barely need any pain medications.
These procedures’ recovery is mostly a “social
downtime” due to swelling and bruising. And that
is now easily covered under the mask. So not
only have we seen an increase in patients under-
going these procedures but they also are getting
out of their houses faster because they can cover
up the mild swelling and bruising under the mask.

Many people worry about not being too natu-
ral-looking. How can you guaramtee that this
won't happen?

Answering this question can take a book chapter
with each page explaining the fitness in natwral
resulis in each surgery. I youwant fo look natuwral
the first and best indicator is fo ook at your sur-
geon's photos. Do the facelft results look “natural”
o you? Are the liposuction results “too extreme”
ar do they lock like a thinner, more fit version of
themselves? These are assessments that each
pafient can make on their own. The other impor-
ant thing fo look for whether your sugeon is certi-
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fied by the American Board of Plastic Sur
gery. It means that your surgeon has done
specific fraining in plasiic surgery for at least
five years after medical school and is held by
the highest standards in the industry. These
plastic surgeons have gone through very nig-
orous fraining and in order to maintain their
board certification have fo perform surgeries
in very regulated and safe environments and
continue to provide that level of service. This
is as opposed fo ofher files that would allow
physicians trained in other fields such as in-
ternal or emergency medicine for example
to perform cosmetic procedures after taking
a brief course. That & not to say that board
cerfificafion in plasfic surgery gives you any
insight into the surgeon’s arfistic ability. But it
is the minimum you can look for to be assured
of fhe safety, knowledge and fechnical ability
of the surgeon.

What are the preliminary steps before sur-
gery? If you are thinking about having any
plastic surgery procedures first you have io
choose your surgeon. | tell my patients to see
between 3 to § surgeons. You can either pick
them from looking on social media, or even
better from frends and family who have had
any procedures or call the American Society

urgeons to help you find someone
in your area. Then you go for a sultation
where you get fo mest your doctor, ask all
your guestions and he or she would be able
to tell you if you are a good candidate for the
surgery. Think of this as you and the doctor
interviewing each other. It usually takes dose
to am hour, and you usually leave the consul-
tation with a guote for the cost of the surgery

and scheduling opfions. You may decide fo
see 3 few plastic surgeons and compare the
cost, your e ence and their results before
rmaking your final decision.

When you pick your surgeon, you talk to their
coordinaior to pick a surgery dale that works
for both of you.. He or she will then tell you
if there are any labs or medical clearance
needed prior io the surgery. You will visit your
surgeon one more fime for a precperafive
visit where he or she gets fo review your lab
results and go over the final surgical plan with
YOUL.

What about the psychological approach
you have with your patients?

Very often people sit in the consultation
room and ask me “what do | need? and | al-
ways give them the same answer: “MNobody
NEEDS plastic surgery. You tell me what
bothers you or what improvemnents you want
to see, then | will f2ll you what your options
are, why and how | can help.” These days
people are bombarded by different surgical
or nonsurgical options fo alter their face or
body fo have certain looks. This can cause
amaety and feeling of inadequacy which can
lead to a lot of side effects in one’s personal
and professional life. Moreover, the amount of
information out there and the need for one fo
vet these claims before making fheir decision
is exhausting. That is why unlike my genera-
tion that was told “knowledge is power.” this
generation prefers access fo someone they
can frust to wet the informafion for them. You
can see why the boom in social media influ-
encers right?
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As plastic surgeons, | think we are obligated
to educate our patients not just about the risks
and benefits of the procedures we do but also
the alernafives even if we don't offer them.
That would alleviate some of the amnaety or
the feeling of being overwhelmed by the pa-
tient

When it comes to social networks, what
marketing strategy have you adopted?
I've been very fortunate in that regard as most
of my patients are word of mouth refemrals. |
would say 80% of my facelift pafients are re-
ferred by my previous pafients. This group is
in no rush, usually more mature and sophisti-
cated pafients. They take their fime research-
ing the surgeons and their previous patients
and don't just google or look up someone on
the intemet im my opinion. The other 10 per-
cent of my facelift patients and majonity of my
body pafients, especially Awake Liposuction,
are from my social media both Instagram and
Tk This group is usually younger, most of
their research is done on social media plat-
forms and really seek social validation
rmaking their isions. That means they

ue your onfine reviews, your work on different
platformis and somefimes even r online
persona. Uniike many of my friends, | dont
hawe 100 or even in some cases millons of
followers. The few thousands that | have, are
real people with real interest in plastic surgery
or science of beauty or just have a healthy
leved of curiosity. They DM me their questions.
and | answer them and make fhose available
to the public for others who might have the
same questions.




